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IHHOBALIWHI XEPENA NIABULEHHA KOHKYPEHTOCIMPOMOXHOCTI MNIANPUEMCTB
CINIbCbKOIO 3EJIEHOIO TYPU3MY

Apamuuk O. O.
lpedmemom JdocnideHHs1 € MeopemuyHi ma npakmMuyHi acrnekmu eu3Ha4YeHHsI ma erpoeadXXeHHs
iHHoBauili, ¢opm i Hanpsmie  30ilCHEHHSs  iHHOBauilHOI  QissibHOCMi 3 Memor  MiO8UUEHHS

KOHKYPEHMOCPOMOXHOCMI MiONpUeEMCme CiflbCbKO20 3€/1eH020 MypU3My.

Memoro pobomu € 8usigrieHHs IHHO8aUilIHUX OXxepest Mi08ULEHHST KOHKYPEHMOCPOMOXHOCMI nidnpuemMcme
Ciflb.CbKO20 3€e/IeH020 mypusMy U OBIrpyHmMyeaHHsl YUHHUKI8, CKnaOHUKie ma iHcmpymeHmig 30iliCHeHHS
iHHOBaUilHOI QisiIbHOCMI 8 yMOB8ax €KOHOMIKU 3HaHb, Uughposux mexHosioeil, 6e320mieKkosux po3paxyHKie,
weudKicHO20 iHmMepHemy.

MemodonoziyHoro ocHo80r cmammi cmanu meopemuyHi (i Memo0oso2idHi MOMOXEHHST CcyYacHol
€eKOHOMIKU nidnpuemMcms, icmopu4HUl ma MoHoegpacghiyHuli MemoOu HayKoB80&20 ri3HaHHs, a MakoX cucmeMHo-
CMPYKMypHO20 aHarni3y i CUHme3y 8U8YEeHHS 8ul, i mpoyecia, NpobrneMHo-Uinb08020 nidxody 8 0brpyHMmMyeaHHi
sudis, hopM i Hanpsimie 8rposadxeHHs iHHosauil.

Pe3ynbmamu po6omu. BusieneHi dxepena ma 3arnporioHo8aHi CKMadHUKU, Hanpsmu U iHempymeHmu
8rposadxeHHs iHHosauili y pobomy mnidnpueMcme Ciflb.CbKO20 3e/1eH020 Mypu3My, ¥y momy 4uchi y euansoi
opaaHi3auiliHo-yrnpaessniHCbKux, —MapKemuHaoeux, rnpodykmosux Iix epyn;, y ¢opmax [IT-cmapmanis,
myponepedmuHey U Uugpposux cucmeM ma Mepex pesepsysaHHs;, malmuwepiHey, Knacmepusauil,
cmpameeidyHux asnbsHcie i Kiybie; cmapm-IHmepHem-rpoekmis, npospamMHO20 3abe3rniedeHHs opeaaHidauii U
ynpaeniHHa OignbHoCmi efiacHe aespoocesib i mypucmuyHUX nidnpuemMcme Ha cesi Ons nid8uUUleHHs iX
KOHKYpeHmMOCrpOMOXHOCMI.

lany3b 3acmocyeaHHs1 pe3ysibmamie. BUuCHO8KU ma pe3ynbmamu MOXyme 6ymu eukopucmati y pobomi
nidénpuemcme CirlbCbKO20 3e/1eH020 Mypu3My, CirlbCbKUX 2pomad, 2pomMadcbKuX opaaHisauil, opaaHie Micyesozo
camospsidyeaHHs; y Hag4dasibHO-HayKO8OMY [pOUeci eKOHOMIYHUX chaKyrnbmemig yHigepcumemis, Koneoxie
mypucmuyYHoOI crieujanizauii, iHWuUx 3aknadie suwoi oceimu.

BucHoeku. |HHoeaujilHa OdidnbHicmb y cucmemi cmpameeaiyHux uyined, rnpiopumemie ma opieHmupie
Mi08ULWEHHSI KOHKYPEHMOCIPOMOXHOCMI pO38UMKY MIONPUEMCME CiflbCbKO20 3e/1eHO020 Mmypu3My 8 eroxy
po38UMKY eKOHOMIKU 3HaHb U Oidxumanizauii 3aime npogidHe micue. Peanizauis ix eaxrnueux coujasibHo-
E€KOHOMIYHUX (bYHKUil, 5K | iHWUX cy6’ekmie cycninbHOI xummedisnbHocmi cmae gce binbW roe’s3aHor 3
iHHOBayitiHUM murom po3eumky. B ceor yepay, ioeo ocHogorw € besnepepsHuli i yinecripsamosaHull npoyec
nowyky, nidezomoeku U peanisauii HogoeeedeHb. Moxnugicms i Momugayis ompumaHHs 6inbw eucokux 0oxodie
ma HeobxiOHicmb nidBUUWEHHST e(heKmUBHOCMI BUKOPUCMaHHS ¢hiHaHCO8UX | IHeeCMUUitHUX pecypcie 3mMyulye
y4acHUKie mypucmu4yHo20 b6i3Hecy Ha cesii uinecripsiMoeaHO Cmeoprosamu y roKynyie HO8i cMaku, iHmepecu i
nompebu, enposadxysamu MPUHYUNOBO HO8i 8upobu, npodykmu, focryau U mexHosozii. Bce ue makox
r1o8’si3aHo i3 NPUCKOPEHHAM iHHo8auiltiHUX ripouyecie.

Knro4woei cnoea: nidnpuemcmea, CinbCbKul 3ereHull mypusm, iHHogsauii, Oxepersa, 6rpo8adXeHHs,
KOHKYPEHMOCTPOMOXXHICMb, Mi08UUEHHS.
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MHHOBALIMOHHbLIE NICTOYHUKU NOBbLILLEHUA KOHKYPEHTOCIMNOCOBHOCTHU
NMPEAMNPUATUNA CENNbCKOIo 3EJIEHOIO TYPU3MA

Apamyuk A. A.

lpedmemom uccnedoeaHusi S6/IIIOMCA MeopemuyecKue U fpakmuyeckue acrekms! orpedenieHuss u
8HeOpeHuUsT UHHoBauul, OpM U HarnpaeseHuUl UHHO8AUUOHHOU OesimesibHOCmU C UesbK [108bIWEHUS
KOHKypeHmocrocobHocmu rpednpusimull Ce/lbCKo20 3e/1eH020 mypu3ma.

Uenbro pabomai sensemcsi 8bIsIB/IEHUE UHHOBAUUOHHbIX UCMOYHUKO8 M08bILEHUS
KOHKypeHmocrnocobHocmu npednpusmuli  ceflbCKo20 3e/1eH020 mypudma U obocHO8aHUe HaKmopos,
KOMIMOHEHMO8 U UHCMPYMEHMOo8 07151 UHHOBaUUU 8 3KOHOMUKE 3HaHUU, Uyugposbix mexHoso2aul, 6e3Hanu4yHbix
rnamexeu, 8bICOKOCKOPOCMHO20 MIHmepHema.

Memodonoau4yeckoli OCHOB0OU cmambU cmanu  meopemuKo-Memod0sI02UYECKUE  MOIOXEHUS
COBPEMEHHOU 3KOHOMUKU bu3Heca, UCmOPUKO-MOHOzpaguyeckue mMemodbl Hay4yHO20 MMO3HaHUS, a makxe
cucmeMHoO-CmMpPyKmMypHbIl aHanu3 u cuHmes uccredoesaHull sefieHuUl U rpoueccos, rnpobrieMHsIl modxod 6
obocHosaHuUU murnos, chopm U HarnpasneHul uHHosauud.

Pe3ynbmamsbi pabomsbl. BbisieneHbl UCMOYHUKU U rpedrnazaemMble KOMIOHEHMbI, HarnpasieHus u
UHCMpYMeHmbl 8HEOPEHUST UHHO8ayul 8 pabomy npednpusimuli ce/lbCKO20 3e/1eH020 mypu3ma, 8 mom yucsie 8
sude opeaHU3aUUOHHO-yrNpasrieHYecKol, MapkemuHa080U, moeapHoU epyrnn ux; 8 sude WT-cmapmanos,
mypucmuYeckux U yugposbix cucmeM U cemel pPe3epeHO20 KonuposaHus; pasdesieHue 8peMeHU,
Krnacmepu3ayusi, cmpameau4yeckue asbsiHCbl U  Kiybbl, YMHbIe UHMEPHEM-NPoeKmsbl, opa2aHu3ayus
rnpozpaMmHo20o obecrieyeHUss U yrpaerieHue cobcmeeHHbIMU — aspodoMamu U mypucmu4yeckumu
rpednpusmusiMu 8 CesibCKoU MecmHocmu O M08bIWEHUS UX KOHKYPEeHMOoCcnocobHoCmu.

O6nacmb npumeHeHusi pe3ysibmamoe. BbigoObl u pe3ynbmamsl Mo2ym 6bimb UCMob308aHbl 8 pabome
npednpusmuli CeslbCKo20 3e/1IeH020 mypu3ma, CeIbCKUX coobuwecms, obuecmeeHHbIX op2aHu3ayuli, op2aHo8
MEeCmHO020 camMoyrpasrieHusi; 8 y4ebHO-Hay4YHOM MPOoUEeCcce 3KOHOMUYECKUX ¢haKyribmemos yHU8epCcUMmMemos,
Konnedxel mypucmudeckol crieyuasnusayuu, Opyaux 8y308.

Bb1600b1. MIHHOBaUUOHHas1 desimerisHOCMb 8 CUCmeMe cmpameaudeckux uesel, npuopumemos U pyKogoosiujux
MPUHUUNo8 Onsi Mo8bILEHUSI KOHKYPEHMOCNocobHocmu npednpusimull CeflbCKo20 3e/1IeH020 mypusma 8 3roxXy
9KOHOMUKU 3HaHull u yugbposusayuu bydem 3aHumamb eedyuwjee mMecmo. Peanusayus ux 8axHbIX coyuarbHo-
9KOHOMUYECKUX (byHKUUU, Kak u Opyeux cybbekmos obujecmeeHHOU XU3HU, ece borbuwe accouuupyemcs ¢
UHHOBaUUOHHbIM mUrom pa3sumusi. B ceoro oyepedb, OH OCHO8aH Ha HEMNPEPbLIBHOM U UeslieHarpasieHHOM rpoyecce
roucka, rnod2omosku U eHedpeHus UuHHosauul. BoamoxHocme u mMomusauusi Ornisi rorlydeHusi 6osiee 8bICOKUX
0oxo008 U HeobxoOuUMOCMb MO8bILWEHUS 3hhekmueHOCMU (DUHAHCO8bIX U UHBECMUUUOHHbBIX pPecypcos
3acmaernisiem y4acmHUKO8 mypucmu4eckoeo busHeca 8 CeflbCKOU MecmHOCmU UesieHarnpaesieHHo co3dasamb
HO8ble 8KYCbl, UHMEPEeChl U nompebHocmu, 8HeOpsSMb MPUHUUNUaribHO HOBbIe MPOOyKMbI, MPOOGyKMbI, yciyau u
mexHorsioz2uu. Bee amo maroke cesizaHo ¢ yCKOpeHUeM UHHOBaUUOHHbIX MPOYECcCcos.

Knroyesbie crnioga: npednpusmus, cenbCKUl 3€seHbIl mypu3M, UHHOB8ayuu, UCMOYHUKU, peasnu3ayus,
KOHKYPEeHmocrnocobHocmb, pocm.

INNOVATIVE SOURCES OF INCREASING THE COMPETITIVENESS
OF RURAL GREEN TOURISM ENTERPRISES

Adamchyk Oleksandr

The subject of research is the theoretical and practical aspects of the definition and implementation of
innovations, forms and directions of innovation in order to increase the competitiveness of rural green tourism
enterprises.

The aim of the work is to identify innovative sources of increasing the competitiveness of rural green tourism
enterprises and substantiate the factors, components and tools for innovation in a knowledge economy, digital
technologies, non-cash payments, high-speed Internet.

The methodological basis of the article were the theoretical and methodological provisions of modern
business economics, historical and monographic methods of scientific knowledge, as well as system-structural
analysis and synthesis of the study of phenomena and processes, problem-based approach in justifying types,
forms and directions of innovation.

Results of work. The sources and offered components, directions and tools of introduction of innovations in work
of the enterprises of rural green tourism, including in the form of organizational and administrative, marketing, product
groups of them are revealed; in the form of IT startups, touring and digital systems and backup networks; timesharing,
clustering, strategic alliances and clubs; smart Internet projects, software organization and management of the actual
agro-villages and tourist enterprises in the countryside to increase their competitiveness.

Field of application of results. Conclusions and results can be used in the work of rural green tourism
enterprises, rural communities, public organizations, local governments; in the educational and scientific process
of economic faculties of universities, colleges of tourist specialization, other institutions of higher education.

Conclusions. Innovative activity in the system of strategic goals, priorities and guidelines for increasing the
competitiveness of rural green tourism enterprises in the era of knowledge economy and digitalization will take a
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leading place. The realization of their important socio-economic functions, as well as other subjects of social life
is becoming increasingly associated with an innovative type of development. In turn, it is based on a continuous
and purposeful process of finding, preparing and implementing innovations. The possibility and motivation to
obtain higher incomes and the need to increase the efficiency of financial and investment resources forces the
participants of the tourism business in the countryside to purposefully create new tastes, interests and needs,
introduce fundamentally new products, products, services and technologies. All this is also connected with the
acceleration of innovation processes.

Key words: enterprises, rural green tourism, innovations, sources, implementation, competitiveness, increase.

JEL Classification: 032, 123

Formulation of the problem. Rural green tourism enterprises have become widespread in European
countries in recent decades. They are considered as an independent effective type of activity, an alternative to
agriculture and agribusiness in terms of employment of rural residents, improving their income and quality of life,
providing socially significant services. Ukraine also has favorable institutional conditions, significant resources and
social, economic and environmental motivation for their development.

However, such enterprises in domestic rural areas are not characterized by dynamic and, most importantly,
systematic and consistent development, except for the Western and Southern regions. If in Europe and the United
States there are tens of thousands of agro-villages, mini-hotels and other tourism businesses in the countryside, in
our country — only hundreds, i.e. the bill is an order of magnitude lower. Therefore, the search for sources and tools
to increase their competitiveness, in particular, innovative, is relevant and timely.

Analysis of recent research and publications. A significant contribution to the study and solution of issues
of innovative development of enterprises was made by such well-known Ukrainian scientists as Amosha O. |., Bazhal
Y. M., Budnikevich I. M., Geets V. M., Grinyova V. M., Denisenko M. P., Krasnokutskaya N. V., Osetsky V. L.,
Fedulova L. I., Khariv P. S,. Chervanev D. M., Chukhno A. A. The works of domestic and foreign scientists Ihnatenko
M., Marmul L., Marchenko O., Novikova B., Romaniuk I., Tkachenko T., Ushakova D., Shkoly I. and others are directly
devoted to the topic of innovations in the field of tourism. However, the study of innovations in the activities of rural
green tourism enterprises, especially as a factor of their competitiveness, financial and economic stability and social
responsibility need further development.

The purpose of the article is to identify innovative sources of increasing the competitiveness of rural green
tourism enterprises and substantiate the factors, components and tools for innovation in a knowledge-based
economy, digital technologies, non-cash payments, high-speed Internet.

Presentation of the main research material. The last decades of development of human life are
accompanied by dynamic changes in techniques and technologies of management, production, consumption, sales;
in the fields of communications, recreation, culture and art, marketing, i.e. in their innovative support. The post-
industrial society is being replaced by the knowledge economy and digital, virtual technologies, neural networks, and
so on. Therefore, the operation of rural green tourism enterprises should take into account these changes and
develop their own innovative activities in order to increase competitiveness. According to M. lhnatenko, based on
available tourist resources and products, environmental factors, it should perform not just certain functions to
improve, increase, enhance something, but become the basis for creating their innovative potential in the functioning,
organization, management, marketing strategies [1, p. 145].

Tourist activities in the countryside are extremely multifaceted. It includes not only unique attractions, but also
services in accommodation and food, transportation and household services, equipment rental, etc. On the one hand,
this complicates the implementation of innovations, and on the other — provides additional opportunities for them. It is a
question of application of the most various technologies, first of all information, beginning from development of the
specialized software providing automation of work of the separate tourist enterprise or mini-hotel, used in improvement
of tourist products and services, and ending with use of global computer networks in sales, booking, transfers.

Therefore, the development of rural green tourism both in Ukraine and in the world as a whole, requires the
intensification and significant expansion of the innovative activities of its enterprises and agro-villages. Investment in
human capital, research and development based on international cooperation in science and technology is an
important prerequisite for improving the efficiency of tourism services in rural areas. They, significantly increasing the
productivity of staff, the quality of tourism products and services while reducing costs — are able to ensure high-quality
economic growth of tourism businesses, infrastructure and rural areas in general, increasing their competitiveness,
including at the international level.

Thus, in the modern market space, the achievement of economic and social goals of society is inextricably
linked with the innovative type of development [2, p. 113]. It is understood as a systematic, consistent, continuous
and purposeful process of finding ideas, their implementation and implementation in the form of innovations, the use
of which can significantly improve the efficiency of social production and services, opens new perspectives for their
comprehensive improvement. Since each branch and type of activity of the national economy has its own features
and peculiarities of reproduction, innovations in the functioning of rural green tourism enterprises are, first of all, those
innovations that are accompanied by:

- restoration and development of spiritual and physical forces of tourists on the basis of introduction and use
of qualitatively new changes of a tourist product;

- increasing the efficiency of tourism production, rural green tourism infrastructure and public infrastructure;
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- increasing the efficiency of management of sustainable operation and development of tourism enterprises in
rural areas, the processes of formation, positioning and consumption of tourist services;

- progressive changes in factors of production, improving the image and competitiveness of rural green tourism
enterprises.

According to theoretical scientific research and practical experience, in the enterprises of rural green tourism
innovative activity develops in three basic directions: 1) organizational and managerial innovations which are
connected with the organization, development of business and business; management systems, components and
structures; with reorganization, acquisition of competing entities; restructuring of tourism entities based on the
introduction of new equipment and advanced technologies; implementation of personnel policy, rational economic,
environmental and financial activities; 2) marketing innovations that meet the needs of target consumers, attract new
customers; 3) product innovations, which are aimed at changing the consumer qualities of the tourist product, its
positioning in the market.

The experience of developed countries shows that the use of innovations in the market of tourist services provides
a stable increase in productivity, production and sales of hotel products [3, p. 67]. It also results in increased profits,
accelerated turnover of invested capital, development and provision of qualitatively new types of products and services.
Studies of the 50 largest innovative companies in the world have shown the following main trends in achieving high
innovation results: focus on excellence; ability to conduct research for a long time; ensuring financial self-sufficiency;
implementation of green business ideas; comprehensive consideration of the interests and needs of customers.

Currently, the functioning of the tourism sector of Ukraine, especially rural enterprises, can be characterized
as insufficiently competitive in domestic and foreign markets [4, p. 215]. This is due to the following issues:

- obsolete houses and farm buildings, built in the 60-70s of last century (55,0-60,0% of the total structure of
housing in rural areas), have a significant level of wear, shortcomings of property and material and technical base
and need major repairs, modernization and functional reconstruction as a means of accommodation and
accommodation of tourists in accordance with modern sanitary and hygienic standards, the availability of amenities
and comfort requirements;

- insufficient development of important components of tourism and other infrastructure, transport and
communications, the network of catering establishments and the entertainment industry, environmental problems of
rural areas;

- unsatisfactory condition of historical and cultural monuments, lack of a comprehensive program for the
development of museum work in the countryside;

- lack of regulated urban planning principles of organization of tourist activity, architectural principles of
arrangement of recreational zones and tourist destinations, rural areas in general;

- limited use of national features and traditions directly in rural tourism, in the organization and construction of
housing, tourist areas and general infrastructure;

- shortage of qualified specialists in the organization and development of rural green, other types of domestic
and inbound tourism;

- orientation of travel companies and operators on foreign travel;

- thoroughly unexplored and poorly advertised tourist and excursion potential of Ukraine, the lack of an actively
functioning network of tourist information centers of national, regional and local levels.

Based on this, the strategic guidelines for the development of rural green tourism enterprises in Ukraine should
be aimed at overcoming the identified negative problems through the introduction of innovations and modernization
of housing and other fixed assets, infrastructure of the tourism sector. According to O. Marchenko, a combination of
efforts of enterprises in the form of tourism clusters, alliances, associations, pilot projects at the level of rural
communities is possible in the implementation of certain types of innovation activities and the introduction of certain
types of innovations in rural green tourism enterprises [5, p. 9]. This includes increasing financial resources and
investments, cooperation of organizations of the relevant direction at the level of rural areas and even the region of
their location, as well as support from local governments, NGOs and more.

On the other hand, innovative technologies in tourism, as in other industries, are a matter of time. They also
open up new opportunities for innovators. We are talking about various innovative developments in the form of
startups and their companies, Internet projects, which are based on an ambitious, innovative idea and a promising
product that can be quickly implemented in practice [6, p. 205]. This makes rural green tourism and other types of
tourism more accessible to different categories of the population in terms of interests and needs, solvency, gender
and age groups, location, duration of recreation and its content, and so on.

It should be noted that the development of innovative IT startups (IT projects) in the field of tourism in general
and rural green in particular takes place in the presence of the following three components: tourism business;
innovative technologies and information systems; management technologies. These components make it possible
to simplify both the procedure of forming a tourist product, and provide the client with information that will allow him
to organize and carry out his tour or vacation. That is why the development of IT startups is one of the promising
tools for innovative support for the long-term development of the tourism business.

The results of the analysis of IT startups show, for example, great prospects and a great future for smart
tourism. Thus, the development processes of projects such as «smart city» and «smart destinations» have more and
more supporters, and therefore tourists. The main priorities of these projects are: clustering of the tourist community
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of cities, towns, villages; creation of a tourist mobile application of the city; use of QR-codes at all tourist sites with
information in many languages; introduction of cloud technologies and the Internet of Things in various fields, as well
as expanding the use of Wi-Fi and 4G [7, p. 52].

The next direction of introduction of innovations in tourist activity in the countryside for the purpose of increase
of its competitiveness can be innovative technologies which are effectively used in tour rating, namely programs of
electronic (on-line, virtual) booking and drawing up of rounds. Technological connections of tour operators and travel
agencies; tour operators and enterprises providing hospitality, food, transportation services; banks, insurance
companies are carried out almost entirely through the use of electronic communication channels, the Internet,
international distribution systems, global electronic backup networks.

The most popular and competitive in the global dimension are reservation systems [8, p. 82]. Among them is
the largest distribution company AMADEUS, headquartered in Madrid and headquartered in Ering, Germany. The
company carries out more than a billion transactions and more than 3,0 million bookings every day. The company's
databases are used by more than 104,0 thousand travel agencies and 170 airlines. It stores information about 95,0%
of seats for regular flights, the availability of tickets from 784 airlines, free rooms in 85,7 thousand hotels, car rental
in 26 companies, cruises in 20 companies. With 5 regional and 3 continental centers, concentrating 8,9 thousand
employees, AMADEUS covers 35,0% of the global market for travel services.

The next global competitive network of search, order and purchase of air tickets, hotel rooms, tours, cars,
cruises is GALILEO with headquarters in Langley (UK). Focused on the countries of Europe, the Middle East and
Africa, it processes 6.0 billion requests daily and provides 28,0% of the world market of tourist services [9, p. 8].

The American efficient SABER system has divisions in 45, operates in 112 countries with offices of more than
400 airlines, 125.0 thousand hotels and hotel chains, 27 car rental companies, 16 cruise lines, installed in 415,0
thousand travel agencies and cooperates with 200,0 tour operators. It provides 37,0% of the world's airline ticket
booking and concentrates 24,0% of the world travel market.

Also very popular and widespread is the American WORLDSPAN system with headquarters in Atlanta,
commensurate with previous figures and the concentration of 13,0% of the world market. Preferably, these systems require
the installation of special, rather complex and expensive software. However, even now an ordinary consumer can order
tickets, rooms or a ticket with the help of airline websites, hotels and travel agencies equipped with appropriate systems.

That is, we are talking about a variety of online smart applications online, which already have positive reviews
from tourists, namely: Vooking — hotel reservations; GoEuro — all transport in Europe; Idealo Hotel — looks for prices
for hotels, houses and accommodation, compares them and allows you to make a reservation; TripAdvisor — hotels,
air tickets, restaurants; trivago — compares prices and finds the perfect hotel; Agoda — hotel reservations; momondo
— air tickets and hotels; Notels.com — hotel reservations. Currently, there are many such applications for platforms
such as Android and 10S.

Thus, the Internet allows you to more widely use an individual approach to customers, who in turn become
active participants in marketing strategies of tourism enterprises, including in the countryside, independently choosing
sites, mobile applications that contain the necessary information [10, p. 243]. There is a possibility of feedback from
potential customers and manufacturers of travel products. The sale of rural green tourism products and services via
the Internet has not yet become significant. The reason for this is its banal absence in the countryside, low speed
and the need to use specialized security programs in the field of e-commerce, e-transactions, such as: IKR — Internet
Keyed Payment Protocol, SET — Security Electronic Transaction, Security Courier.

However, the expansion of the Internet is growing. 4G and 5G high-speed satellite networks are being
introduced. High-speed Internet, the development of the cryptocurrency market can make a radical difference in the
content of the tourism business, help to manifest its competitive advantages in the countryside. This will be a radically
new stage of development, in which companies that provide travel services and offer travel products should review
their activities. There is a question about the need for organizational innovations that would allow travel agents to go
beyond the technology of reservation, registration and sale, and reorient their activities to provide consulting services,
expert assessments, professional training and support [11, p. 9].

Currently, timeshare tourism has become an important direction of implementation and a form of
organizational, managerial and product innovations in the activities of tourism enterprises. If the average growth rate
of tourism is 6,7-8,0%, the timeshare increases by 15,0% per year. This innovation not only increases the cost of
hotels and other tourism businesses, but provides guarantees of recreation of the consumer's choice in any, even in
high season, not only for VIPs, but also for moderate money. In addition, by paying a share in the hotel for a certain
period, consumers are saved from spending time and effort on annual bookings, insured against risks and
uncertainties of service. They know in advance what awaits them.

Thus, timeshare or timeshare and similar concepts allow to connect the categories of time and space in the
tourism business, promotes the creation of economy class hotels, hotels such as «resorts». In rural green tourism, a
similar effect for consumers could be provided by innovation in the form of club exchange, when several agro-villages
and mini-hotels are combined into clubs to provide a variety of recreation to groups of vacationers at any time,
provided only one [12, p. 49]. This can significantly increase the competitiveness of rural enterprises.

In addition, the development of the hotel business today depends on the level of use of technological
innovations, in particular, the automation of reception and accommodation services. The automated system of
placement of FIDELIO is actual. It allows you to control and optimize the processes of reception, accommodation,
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room service, automates the document management system, reduces the risk of errors in the booking system,
intensifies pricing policy and tariff management and more.

Ukraine uses the global distribution networks AMADEUS and GALILEO, which are accessed through the
national reservation system «Sirena». There is also an automated management system in the hotel industry
«FIDELIO», there are tourist portals and databases of specialized information. They allow for information retrieval,
reservation and sale of tickets, the ability to order services of local tours, accommodation and meals, vehicles and
travel services in real time [13, p. 92].

Thus, the essence of the innovative approach, tools of innovation to increase the competitiveness of tourism
enterprises in rural areas is to create new and improve existing services and products, including touring, automated
and information and cloud systems for booking and arranging tours, etc. [14, p. 48]. It is also an innovation in the
development of new markets and the attraction of new groups or segments of consumers.

It is a question of introduction of timesharing and creation of strategic business alliances, clubs, clusters, pilot
projects and associations of agro-villages and rural mini-hotels for the purpose of increase of quality of service and
rest at reduction of expenses on the basis of active involvement of modern information, cloud, digital technologies,
networks. and systems, the use of new forms and methods of management [15, p. 35].

Conclusions. Thus, innovation in the system of strategic goals, priorities and benchmarks to increase the
competitiveness of rural green tourism enterprises in the era of knowledge economy and digitalization will take the
lead. The realization of their important socio-economic functions, as well as other subjects of social life is becoming
increasingly associated with an innovative type of development. In turn, it is based on a continuous and purposeful
process of finding, preparing and implementing innovations. The possibility and motivation to obtain higher
incomes and the need to increase the efficiency of financial and investment resources forces the participants of
the tourism business in the countryside to purposefully create new tastes, interests and needs, introduce
fundamentally new products, products, services and technologies. All this is also connected with the acceleration
of innovation processes.

The peculiarity of innovation in rural green tourism enterprises is that the development of its individual types
requires a joint combination of efforts in the format of alliances, clusters, clubs. It also involves the interaction of
organizations of the appropriate direction at the level of the country, region, rural areas, support for NGOs, large
agribusiness, local governments and even global tourism networks.

It is noted that the development of innovative IT startups (IT projects) in the activities of tourism enterprises in
general and rural green tourism in particular takes place in the presence of the following three components: tourism
business; innovative technologies and information systems; management technologies. In synergetic interaction at the
intersection of spheres of influence, they allow IT startups to be most actively implemented by attracting and creating such
tools as a new tourism product, the latest information technologies and tools, enterprise automation systems.
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IHCTPYMEHTU TA MEXAHI3MW IHHOBALIMHOIO
PO3BUTKY BULLLOINO HABYAJIBHOIO 3AKINALQY

BineHko A. B.

AkmyanbHicmb memu docnidxeHHs1. B ymosax enobarisauii ceimoeoi eKoHOMIKU suwi Hag4arbHi 3aknadu
(BH3) noyurnarompe dinumu ceoi (yHKUIT 3 IHWUMU ycmaHoeaMmu, Wo sumazae iHmeapauii oceimu, Hayku i
supobHuUUmMea Yepes iHHogsauilHul po3sumok BH3, ix mpaHcghopmauito 8 dociOHUUBKI yHieepcumemu.

lNTocmaHoeka npobnemu. Hessaxaro4u Ha 8eUKY Kinbkicmb 3axodie 3 peghopmMyeaHHsi cucmemu 8uLol
oceimu o4iKysaHuUx pe3yrbmamig 60HU He OGaromb. Hapa3si He minbku Mema 3 iHHog8auiltiHo20 po3sumky BH3
3anuwaembcsi  HedocsizHymoro, ane U noenubnwoombscs nNpobriemMu  3HWKEHHST  sSKocmi  oceimu,
He3ampebygaHOoCMi 8UIMYCKHUKI8 Ha PUHKY npaui.

AHani3 ocmaHHix docnidxeHb i ny6nikayid. [Jocnioxyo4u cydacHi nidxodu Ao iHHosauiliHo2o0 pPo38UMKY
BH3, moxHa 3pobumu 8UCHOB0K, W0 Memodorio2idHO OCHOBOK 8UCMynaoms Memoou 3 opaaHizauji 0ceimHbOI
ma HayKoeoi disiribHoCmi, mpaHcgopmauii opeaHizayitiHoi cmpykmypu.

BudineHHs1 HeQocnidxeHUXx YacmuH 3a2asibHoi npobnemu. [pome malixxe HEBUPILLEHUM 3anuliaemascsi
numaHHs1 NoedHaHHs 3asHadyeHux memodie 3 epaxyBaHHSIM MO20, Ha SIKOMYy emary Xummegoeo UUKIY
3Haxodumbcsi BH3.

lTocmaHoeka 3aedaHHsi, Memu docnidxeHHs1. Memotwo docnidxeHHsT sucmyrnae po3pobka cucmemu
83a€EMOI08’si3aHuUX IHCMpPyMeHmi8 ma MexaHi3mie 3 iHHosauiliHo2o po3sumky BH3.

Memodonoziss npoeedeHHsi AocniOxeHHs. CmpykmypyeaHHss ma cuHme3 memodie iHHo8aUiliHO20
poszsumky BHS3.

Pesynbmamu pobomu. B cmammi 3anponoHo8aHi iHCmpyMeHmu ma MexaHi3amu iHHo8auy,iliHo20 po38umKy
BH3, cykynHicmb sikux doseosisie 30ilicHioeamu iHHo8auiliHy disnibHicmb 3a 8ciMa Harnpsmkamu pobomu BHS3
8i0noegidHo A0 Lio20 emarny Xummego20 YUKITY.

lany3b 3acmocyeaHHs1 pe3ynbmamie. OmpumaHi pe3ynbmamu MOXymb O6ymu 3acmocosaHi SK
KepisHUkamu BH3, mak i Haykosusamu, siki docidxyrome iHHO8auiliHi mpoyecu ma seuwia 8 oceimi.

BucHoeku 8idnogidHo do cmammi. lNozipweHHs cmaHy suwoi oceimu 8 YkpaiHi nompebye 8rnposadKeHHs
Hosux nidxodie 00 ynpaesniHHA. CMEOpPeHHS cucmeMu 83aeMOorlo8’ss3aHux IHCMPyMeHmMie ma MexaHi3mie
iHHOBayitiHo2o po3sumky BH3 cnpusmume (ioeo mpaHcgopmauii 8 0ocnioHUybKUl yHisepcumem.

Knro4doei cnoea: iHHosaujiliHUl po3sumok BH3, xxummesuti Uukrn, MexaHiamu, iHcmpymeHmu.

MHCTPYMEHTbI U MEXAHU3Mbl UHHOBALIMOHHOIO
PA3BUTUA BbICLUEINO YHYEBHOIO 3ABEAEHUA

BeneHko A. B.

AKkmyanbHOoCcmb memMbi uccedoeaHusi. B ycrosusix enobanusayuu Mupogol 3KOHOMUKU 8bicliue y4yebHble
3asedeHusi (BY3) Ha4yuHatom deniumb ceou hyHKUUU ¢ Opyaumu y4YpexxoeHussmu, 4mo mpebyem uHmezpayuu
obpa3oeaHus, Hayku U rnpou3godcmea 4yepes3 UHHOBaUUOHHOe passumue BY3a, ux mpaHcgopmayuo 8
uccnedosamersibCKUe yHUBEPCUMEMbI.

MNMocmaHoeka npobnembl. HecmMompsi Ha 6onbwoe Konudecmseo Meponpusmull o pegopMuposaHuro
cucmembl 8bicle20 0b6pa3osaHusi oxudaeMbix pesynbmamos oHu He Oarom. Celldac He MOJbKO Uerlb
UHHOBaUUOHHO20 pa3dsumus BY308 ocmaemcs He docmuzgHymoU, HO u ycyeybnsaromcsi npobriemMb! CHUXEHUSs
Kauyecmea obpa3oeaHusi, Heeocmpebo8aHHOCMU 8bIMyCKHUKO8 Ha pbiHKE mpyoda.

AHanu3 nocnedHux uccrnedoeaHull u nybnukayud. Viccnedys cospemMeHHbie no0Xo0bl K yrnpasieHuto
UHHOB8aUUOHHbIM pazsumuem BY308, MoxHO cOenamb 651800, YmMo Memodosioau4deckol 0CHO80U 8bicmynarom
mMemoObl opeaaHu3ayuu obpazoeamesibHol U Hay4yHoU OessmesibHOCmu, mpaHcgopmayuu opaaHu3ayUoHHoU
CMPYKMypebl.

BbideneHue HeuccniedogaHHbIX Yacmel obuwel npobsembl. O0OHaKO NMoOYMU HepeweHHbIM ocmaemcsi
80r1POC COYemaHUsi yka3aHHbIX Memodo8 C y4emomM moao, Ha KaKoM amare XU3HeHHO20 Uukia Haxooumcsi BY3.

MNMocmaHoeka 3adayu, yenu uccnedosaHus. Llenbio uccnedosaHusi ebicmyrnaem paspabomka cucmemsb!
83aUMOCBsI3aHHbIX UHCMPYMEHMO8 U MexaHU3MO08 UHHO8aUUOHHO20 pa3sumusi BY3a.
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