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Abstract. In the current economic environment, most enterprises have been affected by the political, economic, social
situation in the country and the quarantine restrictions of 2019-2021. In the context of the development of computerization
and informatization, the role of crowdfunding as an alternative way of financing creative ideas, startups, innovations, new
technologies, and socially significant projects is growing. The purpose of the study is to reveal the essence of the concept
of crowdfunding, its formation and development in Ukraine. The study is based on theoretical generalization, comparative
analysis, methods of analysis and synthesis, which made it possible to argue the prerequisites for the successful development
of crowdfunding in Ukraine and the directions of its state legislative management. It is found that crowdfunding is a
tool for financing small or medium-sized business projects through an open call on the basis of social networks or the
Internet, having a material or moral basis for the interest of potential investors. The principles that are characteristic of
crowdfunding in terms of targeting, investor interest in the project, publicity, and the benefits of the future investor are
outlined. Thanks to the SWOT analysis conducted in the study, the types of crowdfunding business models were revealed.
The criteria for assessing the level of development of crowdfunding are proposed: the degree and timeliness of information
support, the level of activity, diversification of platform types, interaction of the resource with the banking sector, the level
of public awareness, the level of government influence. The state regulatory policy on crowdfunding in different countries
is analyzed and its financial management in Ukraine is proposed. It is established that in the conditions of insufficient
financial resources, crowdfunding is a qualitative alternative to standard investment methods, and its main environment
of subjects in Ukraine is medium-sized enterprises. The practical value of the study is to identify the factors that impede
the development of an alternative method of financing in Ukraine, as well as to provide recommendations for the further
functioning of crowdfunding in the country
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INTRODUCTION
The financial crisis has become typical for most business-  in Ukraine, it has become more difficult for enterprises to
es, which have faced the problem of finding and selecting  exist and develop, and it is difficult to access loans. There
sources of investment. In the context of the full-scale war ~ was a need for significant financial support and the desire
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of enterprises to develop and use additional ways of financ-
ing to develop their activities, to develop their business and
innovation activities more.

The study by L. Yaremenko et al. (2021) shows how
small and medium-sized enterprises found themselves in
a situation of limited access to credit and additional fi-
nancing for a specific area of activity. In developed coun-
tries, the solution to this problem can be found in many
ways through online platforms, the impact of which is felt
around the world (Versal & Dudnyk, 2021). At the same
time, Yu. Krylova (2020) pointed out that in developing
countries, crowdfunding is one of the ways of financing
that can change traditional business management and sup-
port the financial situation in scientific institutions. In the
context of the development of Ukraine’s market economy,
the search for various sources of funding is becoming in-
creasingly important for both scientists and entrepreneurs
(Gierczak et al., 2023).

During 2019-2023, there is a radical change in the
methods and attraction of funding for innovation and in-
vestment projects. Technological advances have contrib-
uted to the emergence of new innovative business solu-
tions, in which digital consumption of information plays
a large subjective role. Crowdfunding plays a significant
role, authorizing a wide range of people to finance some
innovative and investment projects of a socio-economic
nature through online platforms at the expense of shared
funds (Homotiuk, 2022). Scientist C. Medina-Molina et
al. (2019) noted that crowdfunding platforms allow the
development of social investment areas that are not in-
stitutional investors, such as the state, investment funds,
business representatives, venture capital units, and others.
In this form, crowdfunding can be implemented in various
areas, such as economic start-ups, support for small and
medium-sized businesses, investment in cultural events,
public and political organizations, etc. T. Baumgardner et
al. (2017) also noted that crowdfunding allows to receive
additional funding in the form of various investments due
to financial benefits, social and environmental aspects of
impact and personal needs and interests, and M.K. Poetz
& M. Schreier (2019) concluded that crowdfunding is an
innovative source that allows to attract funding for new
innovative entrepreneurial projects from a large number
of people involved through Internet platforms.

The purpose of the article was to deepen the theoretical
and methodological foundations and opportunities for the
formation and spread of crowdfunding in the context of of-
ficial stock market transformations. Despite the rapid pop-
ularization of crowdfunding in the world, research on this
issue in Ukraine is just beginning. The characteristics and
prospects of using crowdfunding in general, aswell as crowd-
funding platforms, remain unexplored by scholars. Research
into the above issues will allow crowdfunding to become a
more effective, innovative and alternative method and tool
for financing projects and entrepreneurial activities, and to
expand the range of awareness of this concept and its use.

MATERIALS AND METHODS

The theoretical and methodological basis of the study
was the scientific works of Ukrainian and European
scholars on the activities and formation of crowdfunding,
materials from periodicals, online sources, educational
materials and scientific works of the authors on this top-
ic. The study used various general and specific research
methods. In particular, using abstraction, a theoretical
framework was developed to assess the impact of crowd-
funding on government support and socio-economic de-
velopment, including theories of social capital, financial
inclusion, and entrepreneurship. In the context of the
study of crowdfunding as a socio-economic opportunity
for state support, the inductive approach was applied at
different stages of the analysis: data collection, case anal-
ysis, and conclusion. The deductive method provided a
rigorous and systematic approach to testing theories and
hypotheses, allowing for the establishment of cause and
effect relationships.

The article also uses the methods of a systematic ap-
proach, logical generalization and comparison, synthe-
sis, structural and logical analysis, graphical method and
grouping method. The methods of analysis, synthesis,
grouping, comparison and generalization were used to
reveal the essence of crowdfunding, clarify the conceptu-
al and categorical apparatus and improve the typology of
crowdfunding. Structural and logical analysis helped to
create models of crowdfunding project implementation,
and the graphic method was used to visualize the results
of the study. Additionally, a systematic approach and
methods of classification and SWOT analysis were used
to reveal the business models of crowdfunding. The cri-
teria for assessing the level of crowdfunding development
were determined by the methods of cognition, classifica-
tion, synthesis and analysis. The study of the state regula-
tory policy used the methods of analysis, synthesis, logical
generalization and comparison. The method of example
was used to study the impact of crowdfunding platforms
on social entrepreneurship, and the case study method
was used for real-life analysis of phenomena directly re-
lated to crowdfunding.

RESULTS AND DISCUSSION

The main goal of improving Ukraine’s public financial
structure should be to generate modern financial struc-
tures, among which crowdfunding plays an important role
(Mazaraki & Volosovych, 2016). Crowdfunding connects
lenders and borrowers through online platforms. Crowd-
funding is aimed at financing innovative and investment
projects that are not profitable for ordinary stock market
participants (Sharma et al., 2017). The analysis of the stud-
ied sources made it possible to establish the existence of
three main approaches to the concept of crowdfunding as
a business solution that calls for affordable, effective fund-
raising in general and for a specific pilot project. Crowd-
funding is based on principles, namely:
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¢ Targeted direction. The basis is the definition of the
goal, the task of applying the future attracted investments
in cash. Also, investors are expected to be selected for a fu-
ture pilot project, which is determined at the first stage of
project development, precisely when developing a strategy
for attracting and raising additional funding.

¢ Investors’ interest in the project, which is manifested
through the approval of the amount of remuneration, do-
nations in the form of cash.

¢ Publicity, including information transparency
through incentives and additional funding.

¢ Benefit of the future investor when he makes invest-
ments in the form of allocations.

The assessment of the development of crowdfunding
as one of the elements of alternative additional financing of
the state can be carried out according to the following crite-
ria: the degree of development of communication support,
the degree of activity, diversification of platforms, cooper-
ation of platforms with the banking system, the degree of
awareness of communities or communities, the degree of
public administration (Table 1). In the scientific literature,
the concept of “5Ps” is used to classify crowdfunding, sim-
ilar to the marketing mix, which is formed from the “4Ps”
(sales, communication, price, product) (Moeller, 2008;
Bakhur, 2021). Thus, the concept of “5Ps” is the five main
components of the crowdfunding system (Fig. 1).

Table 1. Criteria for assessing the development of crowdfunding

Criterion

Description

Degree of communication support

Systematic collection, processing, and summarization of statistics on the state and
development of industry.

Degree of activity

Increased activity and interconnection with regular activities of the developing country.
The absence of language barriers only helps to expand the geography of platforms.

Diversification of platforms i
activities.

The operation of multi-sectoral platforms without any obstacles or restrictions on their

Cooperation of platforms with the
banking system

Strengthening the cooperation of platforms with the banking system through the
cooperation of existing platforms and banks.

Degree of awareness of communities or
communities

Increasing the degree of socio-economic erudition of the population, especially regarding
the prospects and methods of obtaining funds: social, scientific, innovative startups in the
context of high cost of traditional financial resources.

Degree of government regulation

Existence of various socio-economic requirements that regulate the functioning of certain
types of crowdfunding.

Source: developed by the authors on the basis of J. Alwidian & R. Al-Omoush (2019)

Crowdfunding system

| People

| Purpose

| Participation

|
|
| Platforms |
|
|

| Productivity

Figure 1. Components of the crowdfunding system

Source: developed by the authors based on T. Torris (2017)

Crowdfunding as a way of raising funds appeared
around the 2000s. Initially, it was the music industry,
and this process was used as a driving force to promote
music compositions through the global Internet. The
main idea behind crowdfunding was to attract invest-
ment by reaching a wider audience. Therefore, all the
links or actors in the process are important. Over the
years, certain trends have emerged in the process. These
are mainly ideas of humanitarianism, and in practice,
opportunities to solve global problems of modernity:
ways to integrate artificial intelligence into society, cre-
ate jobs that will not be affected by such integration (re-
training of existing specialists). After all, crowdfunding
is a platform that promotes the development of shared

values and social responsibility, and it is an example of
how it compares favorably with conventional approach-
es to raising investment capital. Project creators are of-
ten highly motivated, engaged, and collaborate with all
stakeholders to represent their interests. The platform
in this system is a means of communication between
creators and investors to resolve various issues related
to the project’s implementation. The boundary between
investor and creator can be easily eliminated, as crowd-
funding involves maximum participation in the process,
and if desired, the investor can become a creator, and
vice versa - the creator can be an investor. Crowdfund-
ing aims to become more socially oriented in order to
attract more actors and users (potential actors).
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However, crowdfunding is dependent on a large num-
ber of external factors, which makes it unstable, but the
general acceptance of this process will lead to greater se-
curity, which the subjects themselves will be able to guar-
antee. As of 2023, the proliferation of Internet platforms
and cyberspace introduces new opportunities, stereotypes,
and ideas that directly affect business practices and change
user behavior. However, the efficient execution of various
concepts of commercial transactions through online plat-
forms, including the use of electronic payment systems, is
crucial. The reliability of the banking system and electronic
payment system is important when choosing a project, as it
is one of the aspects of security. The operational reliability
of e-commerce is of paramount importance to investors,
as any problems related to fund transfers can detract from
crowdfunding projects.

Investing in an innovative project usually involves ac-
tive human participation, unlike traditional methods of

Crowdfunding project

investment. In crowdfunding, investor participation goes
beyond financial contributions to include creative contri-
butions, service-related support, and even critical feed-
back aimed at improving project outcomes. Collaboration
is central to the crowdfunding system. For example, the
Coolest Cooler project, which aimed to develop a new mo-
bile refrigerator with additional features such as USB ports,
a flashlight, wheels, a comfortable handle, and a phone
charger, initially sought funding of USD 50,000, but re-
ceived significant investor support and active participation,
leading to its success. In the end, he received USD 13.5 mil-
lion from over 62,000 investors along with the final itera-
tion of the product (Petrenko, 2023). Crowdfunding makes
it easier to initiate the realization of an idea at the initial
stage of a project with fewer human and financial resourc-
es. This is primarily achieved by accelerating the accumula-
tion of funds. Different elements of the 5Ps are formed for
each project (Fig. 2).

| Planning

| Pitch

|Permanent contact

|
|
| Perks |
|
|

| Promotion

Figure 2. Elements of the functioning of a project to attract investment through the Crowdfunding scheme

Source: developed by the authors

The first step is to place the project on crowdfunding
platforms, plan and formulate clear goals, objectives, and
goals of the project, specify specific project deadlines, esti-
mateborrowed and personal funds, and describe the unique-
ness and significance of the project for future investors.

The successful completion of the project depends on
an apt title, well-written and clearly defined characteris-
tics, issues, relevance, future expected results, information
about the executors, and a report on the use of the alloca-
tions received. The content of the project is also important,
as it should be interesting, clear, convincing, effective in
attracting investor funding, and attractive and informative
for the potential consumer.

When presenting a project on a crowdfunding plat-
form, you need to describe ways to reward investors, which
may vary depending on the amount of the contribution. In
addition to material and financial rewards, social rewards
for investors are often used, such as a letter of appreciation
or a review of approval on social media pages or verbally in
a personal conversation.

Crowdfunding projects are successful if the specified
amount of funds is fully raised (i.e. 100%), and some-
times even more than the specified amount. Such pro-
jects definitely have a clear and interesting presentation,
video, clear reporting on the proceeds received on social
media pages, i.e. open reporting to consumers, continu-
ous contact with the target audience through social me-
dia pages, blogs, surveys and polls among subscribers,
etc. Daily, continuous content and coverage of the project
implementation.

Without well-prepared information (content), it is im-
possible to win and have a successful project. Therefore,
most project authors use and engage social networks, You-
Tube channels, popular bloggers, media, and provide free
social and entertainment content (charity concerts, exhi-
bitions, flash mobs, etc.) to increase interest and promote
the project. Crowdfunding has some pros and cons. At the
same time, crowdfunding can have both advantages and
disadvantages in terms of business development, the state,
and entrepreneurial activity (Table 2).

Table 2. SWOT analysis of crowdfunding

Advantages

Disadvantages ‘

¢ creation of new business models;
¢ attracting additional allocations for small
and medium-sized enterprises through projects;

+ inability to act in opposition to official actions;

¢ nability to apply for additional funding for large projects;

¢ significant disproportionality of data in the implementation
of procedures;
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Table 2. Continued

Advantages

Disadvantages

¢ opportunities for participation and development
of innovative projects;
¢ investment by small and medium-sized businesses;
¢ a fairly easy process of formalizing an investment portfolio;
+ the possibility of financing municipal projects
in the face of the economic crisis.

* a significant level of bankruptcy risk, lack of investor awareness;
¢ information support is asymmetrical;
¢ dependence on external socio-economic factors;
¢ asymmetric awareness, dependence on external factors,
low level of demand from investors.

Opportunities

Threats

¢ project implementation requires only a promising idea
that can be presented on the website, which allows
for evaluation and investment from interested users;

¢ studying the needs of the audience and identifying relevant
and important projects;

¢ unique projects that appeal to users have a high potential
for popularity;

¢ no restrictions on receiving funding on an equal basis
of opportunity.

¢ high competition between projects of similar topics;
¢ the risk that the idea may become irrelevant even
if the developer implements it with high quality;
+ failure to receive the required amount of funds
for the project implementation;
¢ after implementation, the project may not gain wide popularity
in the market and may not bring the expected profit
to the developers.

Source: developed by the authors on the basis of N. Petrenko (2023)

In Ukraine, the practice of developing and implement-
ing investment platforms such as crowdfunding is rather
slow and fragile. The trend is toward a decrease in interest
in this type of investment inflow. First of all, crowdfunding
requires more work and effort from the developer than the
standard financing model. The author has to do everything
himself, i.e. develop a project, formalize it, launch it on the
market, and then monetize it. The site provides consulting
and information support for the entire period of fundrais-
ing. Secondly, developers should set a fair price depending
on the costs, as anyone can follow this. That is, the possi-
bility of making a markup on the product is minimized,
and if there are no analogous products on the market, it is
difficult to set the price. Third, the success of crowdfunding
depends on the connection between the developer and the
user. For the developer, this means coming up with a pro-
ject idea that will attract people and keep them interested.
For investors, it is necessary to find projects that interest
them. In addition, crowdfunding projects often do not have
the opportunity to take out loans or receive grants, unlike
the conventional model (Shevchenko & Kazak, 2019).

The main advantages of crowdfunding platforms are
that they greatly simplify the process of starting a busi-
ness. The costs of popularization can be very low and in-
significant, which is very important in today’s business
environment. Crowdfunding sites have a regular user base
that may be interested in new projects and attract people
from outside. Second, crowdfunding allows project cre-
ators to better control their work. Thanks to a clear plan
of action published on the site in advance and available
to investors, the creators have a clear schedule. Sponsors,
in turn, benefit from crowdfunding as an opportunity to
influence the future of the project. The money spent on
the project gives them the opportunity to share their ideas
with the developers. This leads to another advantage - the
ability to establish a connection between the user and the
developer, meaning that they can exchange ideas, and the
developer has an idea of what the user wants to get from

the project. Thus, the crowdfunding model is more flexi-
ble and allows the project to become ideal for developers
and future users.

The general process of crowdfunding is based on four
models of entrepreneurial activity:

1. The “all-or-nothing model”, which specifies the tar-
geted investment area and a clear deadline for fundraising.
If the specified amount of funds is not raised within the
specified period, the entire amount is returned to investors.
This model is used on all crowdfunding platforms.

2. The “all or more of the above” model is very similar
in nature to the previous one, except for the specified pe-
riod of fundraising, it means that the receipt of funds does
not stop after the specified amount is raised (previously
prescribed and set by the project goal).

3. The “holding” model, in which a trustee (manager or
manager) of a crowdfunding platform organizes a company
for a specific project that needs financial support. In this
model, the sale of shares and bonds is encouraged.

4. The “club mode” model, where project followers are
an important part of the “club of money investors’, their
role is to show interest and commitment to the develop-
ment of a particular project.

To date (2023), the problem of the formation and
spread of crowdfunding has been reflected in the research
of scientists from mainly European countries. P. Belle-
flamme et al. (2023) noted that the issue of crowdfunding
should be disclosed as one of the successful business solu-
tions for financing through online platforms at the expense
of shared funds. However, donations, rewards, gifts, and
additional contributions in the form of money should also
be taken into account. This study agrees with the opinions
of the above-mentioned authors and confirms that crowd-
funding is an additional and at the same time a new way of
obtaining funds that are lacking for enterprises, education-
al institutions, institutes, etc. The authors of this study be-
lieve that this is a new and effective method that has some
risks at the initial stages, but ultimately brings its “fruits”.
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Scientists A. Ordanini et al. (2023) noted that crowd-
funding is the first step to attracting additional funding for
innovation and investment projects through co-investment
from other people. Crowdfunding should be explored as
an additional means of financing certain projects through
a publicized appeal or co-financing based on the moral and
material attention of potential investors. In this article, this
issue has been considered in more detail: the authors are
closer to revealing the very essence, structure, and princi-
ples of crowdfunding in Ukraine, its application, risks, and
opportunities. The researchers T. Tovt & N. Drozd (2019)
also noted that crowdfunding is a manifestation of differ-
ent sponsorship markets and trends in the popularization
of social investment. In addition, they noted the conditions
for using crowdfunding in the prism of the investment pro-
cess of commercial projects in Ukraine.

A. Bondar (2019) noted that crowdfunding is a system
of encouraging investment at the micro level through net-
work platforms for the implementation of various innova-
tive projects without limits. In the opinion of the authors of
this article, it is necessary to add that crowdfunding plat-
forms provide innovative investment opportunities, and
the definition of crowdfunding can be defined using the
term “crowdinvesting”, which will narrow down the cases of
economic effect for investors’ investments. S. Tulchynska et
al. (2017) noted that crowdfunding should be primarily di-
vided into certain types, namely: socially and culturally ori-
ented, crowdfunding ideas, crowdfunding in the business
environment and political crowdfunding. There is logic in
this division, however, it would be possible to supplement
this division with innovative, socio-economic and financial
types to increase efficiency, attractiveness, and diversity for
investors for future investments. T. Mayorova et al. (2019)
noted that crowdfunding accelerates the processes of glo-
balization and integration; the emergence of new types of
production; mass cooperation; opening up new opportu-
nities for joint, open ownership and access to materials,
goods, services (sharing), etc. The authors agree with this
opinion, but it would be more correct to note that with the
development of Internet technologies, new trends in the
investment arena are emerging due to crowdfunding and
crowdfunding platforms, which are increasingly strength-
ening, becoming unshakable, supported by the facts of
implemented innovative projects. It should be noted that
crowdfunding is developing rapidly from year to year, es-
pecially in the socio-economic sector (environment). This
leads to additional formation of investment resources and
the need to implement innovative projects.

To summarize, it should be noted that in the context of
increased competition in the market environment and lim-
ited financing of enterprises, crowdfunding is indeed one
of the most promising and productive tools for attracting
additional allocations, which is confirmed in the scientific

literature. However, the authors who considered this issue
did not take into account the influence of factors on the
implementation and operation of Internet platforms and
crowdfunding platforms. Paying tribute to the scientific
achievements of the above-mentioned scholars, it should
be noted that many issues require a new vision. The con-
tinuous development of crowdfunding in the world indi-
cates its great potential prospects. Therefore, it is necessary
to pay attention to the problems of analyzing external and
internal factors of the operating environment and the pos-
sibility of solving the negative effects of the intensification
of crowdfunding development on the market and econom-
ic system of the state.

CONCLUSIONS

Given the lack of financial revenues and despite the risk of
failure of project authors, crowdfunding is a far-reaching,
effective way to attract additional funding in the business,
scientific, and educational sectors. At the same time, with
the emergence of decentralization in the existing banking
system, crowdfunding can become effective for the public
and public authorities as an alternative source of financing
for innovation and investment projects. Crowdfunding is
gaining momentum and becoming an alternative source of
funding, which in turn makes it possible to accumulate the
necessary funds for the implementation of certain projects
at the initial stage. Crowdfunding platforms international-
ize projects, increasing their chances of successful imple-
mentation. In Ukraine, crowdfunding is gaining momen-
tum, but Ukrainians are using the direction of registering
scientists’ projects on European platforms. For crowdfund-
ing to flourish in Ukraine, the challenges discussed in the
study need to be overcome, which will create more favora-
ble competition against the traditional methods of financ-
ing that exist in the country’s financial market.

Internet platforms give crowdfunding an innovative
meaning that is unlike traditional forms of financing, in-
cluding collective financing. Not only private entrepreneurs,
but also the public and communities can address the devel-
opment of their goals through crowdfunding. Many organ-
izations and communities are already starting to make their
pilot projects and steps by using Internet platforms, net-
work technologies, and crowdfunding in general to attract
additional funding for the socio-economic development of
their activities. Therefore, the prospects for further research
are to increase the productivity of using crowdfunding as
an alternative financing and marketing of crowdfunding.
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AHOTaUIfA. Y Cy4YacHIX YMOBaX rOCIIOJaploBaHHs Ha 61/IbLIICTD i PUEMCTB BIUIMHYJIA IOIITUYHA, EKOHOMIYHA,
coljia/ibHa cuTyalisa B KpaiHi Ta KapaHTUHHI 06Me>xeHHA 2019-2021 pokiB. B ymoBax po3BUTKY KOMIT I0Tepu3alii Ta
indopmarusanii 3pocrae ponb KpayadaHAUHTY AK aIbTePHATUBHOTO CIIOCO0Y (piHaHCYBaHHA KpeaTUBHMUX ifieil, CTapTalliB,
iHHOBAaIIill, HOBITHIX T€XHOJIOTIIf, COIiaJTbHO 3HAYYIIMX MMPOEKTiB. MeTa JOCiPKEeHHA NOATaE Y PO3SKPUTTI CYTHOCTI
KOHIIeNIil KpayaQaHaMHIY, I0r0 CTAHOBJICHHA Ta PO3BUTOK B YKpaiHi. [loC/IiKeHHA IPYHTYETbCA Ha TEOPETUYHOMY
y3arajibHeHHi, IOPIBHAJIbHOMY aHaJli3i, METOMiB aHa/i3y Ta CMHTE3Y, KOTPi HaJla/lM MOXK/IMBICTh aPTyMEHTYBaTU
IIepeLyMOBM JIJIA YCIIIIHOTO PO3BUTKY KpayadaHAMHTY B YKpaiHi Ta HAIPAMKMU JIOTO Jep>XKaBHOT'O 3aKOHOJaBYOTO
ylpasiiHHA. 3’COBaHO, 10 KpayAQpaHaMHT € IHCTPyMeHTOM (piHaHCYBaHHA IPOEKTIB MAJIOro YU cepefHbOro OisHecy
IIJLIXOM BiJKPMTOrO 3aK/IMKY Ha 6a3i coniaibHuX Mepex uu [HTepHeTy, Malo4yy MaTepiajibHe YU MOpa/IbHe il PyHTA
I/ 3alliKaBJIeHOCTi OTeHLiTHNX iHBecTOpiB. OKpecIeHo NPUHIUIN, SKi € XapaKTepHUMU 11 KpaygdaHANHTY B
Po3pisi ibOBOTO CIPAMYBaHHA, iHTepecy iHBeCTOPIB IO IPOEKTY, ITTACHOCTI, BUTOAY Maii0y THHOTO iHBeCcTOpa. 3aBIAKM
poBefeHoMy y focmimkenHi SWOT-ananisy, 0y1o po3kputo tnuny 6i3Hec-Mopesneil KpaydaHuHTy. 3alIpOIOHOBAHO
KpuTepil oLliHKM piBHA PO3BUTKY KpayAdaHANHIY: CTYIIHDb Ta CBOEYACHICTD iH(OpMaILiTHOTro 3abe3IeYeHH A, piBeHb
AKTUBHOCTI, fuBepcudikoBaHicTh TUIIB IIaTGOPM, B3aEMOZIA pecypcy 3 6aHKiBCbKIMM CeKTOPOM, piBeHb 06i3HaHOCTI
CYCII/IBCTBA, piBeHb BIUIMBY iep>KaBu. IIpoanasi3oBaHo gep>kaBHY pery/ATOPHY MOMITUKY WOf0 KpayaH HTY B Pi3HIX
Ilep>KaBax Ta 3allpOIIOHOBAHO J10T0 (iHaHCOBe yIpaBIiHHA B YKpaiHi. BcTaHOB/IEHO, 1110 3a YMOB HEJOCTaTHBOI KiNbKOCTI
(inaHCOBMX pecypciB, kpayAdaHIVHT € AKICHOIO aJbTepPHATUBOI CTAHAAPTHUM METOfIaM iHBEeCTYBaHHS, a JIOr0 OCHOBHE
cepepoBulle Cy0 €KTiB B YkpaiHi — Ile HiANpreMcTBa cepeHboro cermenty. [TpakTidna NiHHICTb JOCTIIKeHHA IOJIATaE y
BupiIeHH] (paKTOpiB, IO HEePEIUIKOPKAIOTh PO3BUTKY a/IbTepPHATUBHOIO MeTOAY (GiHaHCYBaHHA B YKpaiHi, a TAKOXK HaJJaHHI
PpeKOMeHpaLill I[Of0 NOofaIbIIOro GYHKIIOHYBaHHA Kpay/daHIMHTY Ha TePUTOPIi ZaHOI iep>KaBu

KntoyoBi cnoBa: npunipmmny; Kpurepil; T 6isHec-MOfeelt; Aep>KaBHe PeryIoBaHHs; [HTepHeT-I1aTdhopMys; comiaibHi
Mepexi
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