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PO3BUTOK COUIANIBHOIO NIANPUEMHULTBA B YKPAIHI

ApaHnuin B. I,

IrHateHko M. M.

lpedmemom QocniOxeHHsT € meopemuyHi ma rfpaKmMu4yHi acrnekmu po3eumKy couiasibHO20
niénpueMHuUymea y KoHmeKkcmi KoHuenuii couianbHoi 8idrnosidansHocmi.

Memoro pobomu € 8u3Ha4YeHHsI CYMHICHUX O3HaK ma YUHHUKI8 pO38UMKY coujanibHO20 nidnpueMHuUymesa y
KOHmeKcmi KoHuenuii couianbHOi gidnoesidanbHocmi O 8UKOpUCMAaHHS MOXueocmel i pecypcie 8esiukoao
bi3Hecy 0nsi (io2o nidmpumMKu.

MemodonoziyHOO OCHOB0OKO cmammi cmarnu OCHO8HI meopemuyHi U MemoOOsOaiyHi 0/10XKEHHS
€KOHOMIYHOI HayKu, HOpMamueHO-3aKkoHodasyi akmu YkKpaiHu, npaui rnposiOHUX 3apyOiKHUX | 8iMYU3HSIHUX
Haykosuie 3 €KOHOMIKU, MapKemuHey ma MeHEOXMEHmY couianbHuUx nionpuemcme i couianbHOI
sidnoegidanbHocmi 6i3Hecy.

Pesynbmamu po6omu. Bu3sHa4yeHO CcymHicmb, O3HaKu ma HafnpsMu pPo3euUmKy couianbHO20
nidnpuemHuymea 8 YkpaiHi. BusierieHo HedocmamHi memnu U cebepu lio2o nowupeHHs. ObrpyHmogaHo ¢popmu
y4dacmi geniukoeo bi3Hecy y tio2o nidmpumyi y KoHmekcmi 30ilicHeHHS1 couianbHOI 8idnoesidansHOCM.

lany3b 3acmocyeaHHsi pe3ynbmamie. Pe3ynbmamu moxXymbe 6ymu eukopucmaHi nidnpuemcmeamu,
06’°edHaHuMu mepumopianbHUMU 2pomMadamu, pe2ioHanbHUMU ma depxxasHUMU op2aHamu enadu, Heypss0oeumu
opeaHisauismu.

BucHoeku. BusHa4eHo, WO couyianbHi nidnpuemcmea ¢hopmMytoms ocobnusuli cekmop nidnpueMHUYbKOI
OisinbHOCMI, CMEOPIKYUCL 3 MEemoOK BUPIWEHHST couianbHUX npobnem. BoHu Habysaromb ece 6inbuio2o
nowupeHHs: U MOXymb crupamucsi He mifnbKU Ha enacHi pecypcu U MOXIUeOocmi Ce0iX y4YacHUKie.
O6rpyHmoeaHo, wWo ue Moxe 6ymu eenuka U mpueana nidmpumka eenuxkoz2o 6i3Hecy y ¢bopmi cmapmariis,
aymcopcuHay mouwo.

Knro4voei cnoea: couianbHe nidnpueMHUYMB0, KOHUenyis, couianbHa eidnosidanbHicmb, bi3Hec,
aymcopcuHe, cmapmarniu, po3gumok, 6isHec.
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PA3BUTUE COLIMATIBHOIO NPEANMPUHUMATENBCTBA B YKPAUHE

ApaHunm B. U,

UrnateHko H. H.

lpedmemom uccniedoeaHusi s6JISOMCS MEOopPemuyeckue U [pakmuyeckue acrekmsl pas3sumusi
coyuarnbHo20 rnpednpuHUMamernbcmea 8 KOHmeKkcme KoOHUenuyuu coyuanbHol omeemcmeeHHOCMU.

Uenbro pabomsl sisrisemcsi onpedesieHUe CyujHOCMHbIX MPU3HaKos U ¢hakmopos pa3eumusi coyuarnbsHo20
npednpuHuMamernbcmea 8 KOHMmeKcme KOHUernuuu coyuanbHol omeemcmeeHHocmu Orsl UCMO/1b308aHUs
803MOXXHOCMeLU U pecypcos KpyrnHo20 busHeca 0s1s1 e20 noddepKKU.

Memodonozu4yeckoli ocHoeoll cmambu cmajiu OCHOBHblE meopemuyYyeckue U mMemodosioeuydecKue
MOJIOXKEHUS 3KOHOMUYECKOU HayKu, HOpMamueHO-3aKkoHoO0amesibHblie akmbl YKpauHbl, mpyObi 8edyuwjux
3apybexHbIX U OMeYyecmeeHHbIX Y4YEHbIX [0 3KOHOMUKE, MapkKemuHay U MeHEeOXMeHmYy coyuarbHbIX
npednpusmud u coyuanbHOU omeemcmeeHHocmu busHeca.

Pesynbmambi pabomsbl. OrnipedesieHa CywHOCMb, MPU3HaKU U HarnpasieHus paseumus coyuasbHOo20
npednpuHumamersniscmea 8 YkpauHe. BbisierieHO HedocmamoyHble meMrbi U c¢hepbl e20 pacrpocmpaHeHus.
ObocHoBaHHO QOpMbI y4dacmusi KpyrnHo2o bu3Heca 8 ez20 ModdepKKe 8 KOHMmMeKcme OCyuwecmerneHust
coyuasnbHOU 0meemcmeeHHOCmU.

O6nacmb npumeHeHusi pe3ysibmamoe. Pe3ynbmambl Mocym 6bimb UCMOMIb308aHb! MPednpusimusimu,
06bedUHEHHbIMU meppumopuanbHbIMU 0OWUHaMuU, peauoHasabHbIMU U 20Cy0apCmeeHHbIMU Op2aHaMu erracmu,
HernpasumeibCmMeeHHbIMU Op2aHU3ayusmu.

Bbigodbl.  OnpedeneHo, 4mo  couyuasnbHble  rpednpusmusi  ¢hopMupyrom  0cobbil  cekmop
rpednpuHuMamesibckol 0esimesibHOCMU, c030a8asiCh C Ueribio peleHus coyuarnbHbix npobrem. OHU rnony4aom
ece borbuiee pacripocmpaHeHuUe U Mo2ym OnupambCsi He MOJIbKO Ha cObCMBeHHbIe PECYPChbl U 803MOXHOCMU
ceoux yvyacmHukos. O60CHog8aHO, 4Ymo amo Moxem b6bimb 6onbwas u OnumernbHas noddepxxka KpyrnHO20
busHeca e hopme cmapmaros, aymcopcuHaa u momy nodobHoe.

Knroyesblie crnoea: couyuanbHoe rpedrnpuHUMameribCmeo, KOHUENUUs, coyuarnbHas omeemcmeeHHOCb,
busHec, aymcopcuHe, cmapmarisi, pa3sumue, busHec.

DEVELOPMENT OF SOCIAL ENTREPRENEURSHIP IN UKRAINE

Aranchii Valentyna,
lhnatenko Mykola

The subject of the research is the theoretical and practical aspects of the development of social
entrepreneurship in the context of the concept of social responsibility.

The purpose of the work is to determine the essential features and factors of the development of social
entrepreneurship in the context of the concept of social responsibility for using the opportunities and resources of
large business to support it.

The methodological basis of the article is the main theoretical and methodological provisions of economic
science, regulatory and legislative acts of Ukraine, works of leading foreign and domestic scientists on economics,
marketing and management of social enterprises and social responsibility of business.

Results of work. The essence, signs and directions of development of social entrepreneurship in Ukraine are
determined. Revealed insufficient rates and scope of its distribution. The forms of participation of large business
in its support in the context of social responsibility are substantiated.

The field of application of results. The results can be used by enterprises united by territorial communities,
regional and state authorities, non-governmental organizations.

Conclusions. It is determined that social enterprises form a special sector of entrepreneurial activity, being
created with the aim of solving social problems. They are becoming more widespread and can rely not only on
their own resources and the capabilities of their members. It is substantiated that this can be a large and long-
term support of a large business in the form of startups, outsourcing, and the like.

Key words: social entrepreneurship, concept, social responsibility, business, outsourcing, startups,
development, business.

JEL Classification: A13, M14

Formulation of the problem. Starting from the 70s of the last century, the concept of social responsibility (JI)
began to be actively introduced into the theory and practice of entrepreneurial activity. It means a responsible attitude
of any business entity to its products, partners, consumers, resources, environment, as well as voluntary financial
assistance and other participation in solving certain socially significant problems. It is most often used by relatively
large business entities and is called corporate. The formation of a special type of business - social entrepreneurship,
which is becoming more widespread in modern times, is also aimed at solving social problems. Of course, they have
significant differences and different philosophies and ideas of business, their mission is largely identical in addressing
social issues. Therefore, it is advisable not to oppose or reject, but to consider, if necessary, social entrepreneurship
in the context of social responsibility. Its implementation can encourage big business to support social enterprises.

Analysis of recent research and publications. The issues of formation and development of social
entrepreneurship are relatively new for domestic economic science and economic practice, as well as
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entrepreneurship in general. They have been most actively studied by domestic and foreign scientists in recent
decades. First of all, we are talking about the works of Bornstein D., Diza G., Koretsky A., Kudlay V., Liberty K.,
Marty |., Meira D., Nichols A., Austin D., Svinchuk A., Schumpeter J. and others. The works of these scientists
highlight the factors of social entrepreneurship, its essence, priorities and objectives. Close to it is the topic of
corporate social responsibility, which has a longer and more widespread practice and strong theoretical and
methodological justifications. Currently, we are talking about the works of D. Bayura, O. Grishnova, M. lhnatenko, A.
Kolot, and other famous scientists. Therefore, both in theory and in practice, it is advisable to identify common factors
and components of their implementation for effective management and implementation.

The purpose of the article is to determine the essential features and factors of social entrepreneurship in the
context of the concept of social responsibility to use the opportunities and resources of big business to support it.

Presentation of the main research material. Social entrepreneurship in the classical, broadest definition is
understood as entrepreneurial activity aimed at mitigating or solving social problems. It is not denied by another
definition - it is based on a self-sustaining economic activity for the production of socially significant product or service
with the use of innovative organizational and managerial and other solutions that turn for the benefit of society the
service or mechanisms of its economic implementation. The ultimate goal of such activities - again, not so much to
make a profit, as the production of a product or service designed to solve a social problem [1, p. 19].

The mission of social entrepreneurship is especially valuable in times of financial and economic crises,
because at this time social problems are exacerbated and their solution becomes vital for the existence of large
sections of the population, especially the middle class, represented mainly by small and medium entrepreneurs,
office workers, professionals , creative intelligentsia; socially vulnerable groups of people; people with disabilities;
young people. Their incomes fall significantly due to the curtailment of many activities and they are forced, therefore,
to seek new forms of it, to some extent combining resources and efforts, implementing social projects and so on.

Thus, social entrepreneurship contributes to the creation of a favorable business environment, the formation of an
active public position, the development and pursuit of innovation, ensuring social solidarity. Taken together, this allows you
to emerge from crisis periods more gently, quickly, without devastating consequences and losses. Thus, the main idea of
social entrepreneurship is to achieve social welfare and create favorable opportunities for this [2, p. 101]. On the other
hand, it points to the need for social change, and its impact contributes to them in every way. A social entrepreneur not
only seeks to achieve significant financial returns for his investors or for himself, but is engaged in increasing social capital.
He seeks both less and more at the same time - values in the form of large-scale positive social transformations.

Given these definitions, it is advisable to identify and characterize the main components of social
entrepreneurship:

1. Motivating factors of development in the form of a social problem that has existed in society for a long time
due to the limited access of a certain target group to financial and other resources to solve it.

2. Development and implementation of a mechanism for innovative solution to a problem that violates a stable
but unfair balance as the basis of the actual organization of a social enterprise.

3. Creating a new, sustainable balance that frees up resources for this target group and provides a better
future not only for these people, but for society as a whole as a result of its activities.

Thus, social entrepreneurship is an activity that has the following strategic guidelines: social, market and innovation.
Social enterprises, which create jobs for socially disadvantaged people, give them the opportunity to acquire work skills and
knowledge in the field of management, career growth, and property rights, experts call «affirmative.» Most social enterprises
in Ukraine provide jobs for representatives of target groups with which they are associated with their core business. Their
main goal, like any other business structure, is to achieve positive financial and social results through investment.

In recent years, social entrepreneurship in Ukraine has become increasingly popular among the population as
an effective mechanism for solving local social and economic problems of territorial communities. The key to its
success and dissemination in Ukraine is to develop a national strategy for the development of social
entrepreneurship, which would coordinate the efforts of all stakeholders - entrepreneurs, NGOs, donors and the state
[3, p. 119]. It should also be clearly understood that the profits of a social enterprise are directed mainly to the
development of business, public affairs or the solution of acute social problems. Such an enterprise operates in
accordance with all the laws of business and is profitable, so it is not considered a charitable organization. It covers
areas such as education, the environment, the fight against poverty, the protection of human rights, and so on.

The main reasons for the weak development of domestic social entrepreneurship are: lack of state support;
lack of funds for its development; low level of social consciousness, first of all, misunderstanding of the value and
efficiency of this type of entrepreneurial activity for society not only by state structures, but also by citizens. Among
the main obstacles to the development of social enterprises are: fear of risk and uncertainty; lack of qualified
personnel and experience in obtaining funds with the help of modern financial instruments; lack of awareness about
the role of social entrepreneurship in society [4]. Obstacles of a material nature are the lack of soft loans, the
necessary equipment, premises, the ability to hire highly qualified personnel and pay them decently. The formal
barrier to the formation of social entrepreneurship is also the lack of the necessary legal framework.

Given this, it is advisable not only in scientific publications, but also in the media, through online communities
and blogs to disseminate data and give examples of its positive effects:

- assistance in overcoming social isolation, in particular, employment of people with disabilities, the
unemployed, representatives of other risk groups;
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- identification and organization of new ways to reform public social services;

- Involvement of large segments of the population in social initiatives on a volunteer basis, uniting communities
around solving social problems;

- the emergence of new types of social services that remain out of sight of ordinary business due to low
profitability, unpopularity, lack of proper training;

- more efficient use of available resources of settlements and even regions in solving social problems;

- reducing the burden on local budgets in solving social problems, which is especially important in the context
of chronic budget deficits, periods of financial and economic crises.

Currently, despite the rather modest scale of distribution, social entrepreneurship in Ukraine is becoming a
fashion trend [5, p. 81]. It creates informational, political and other important reasons and attracts the attention of
many representatives of public organizations, initiative groups and just active people. The use of entrepreneurial
approaches to solving social problems allows less hope and pressure on the state budget, the profitable part of which
is catastrophically lacking in spending [6, p. 467]. It provides more or less sustainable development for vulnerable
groups in society, which raises social entrepreneurship to a new level of development in the country. Legislative
uncertainty and a certain liberalism in the regulation of social entrepreneurship allows to choose the most optimal
organizational and legal form for a social enterprise, both in terms of business model and in terms of taxation. This
means that the embryo of a social enterprise can evolve from a commercial project of a public organization to a public
joint stock company. It should be emphasized that it is not important whether there is such a form as a social
enterprise, but it is important for what purpose this or that business is created [7].

Availability of resources that are not involved in traditional business, among them the largest, of course, human
resources, which include the following categories: people with disabilities; refugees (internally displaced persons);
National minorities; elderly; young; people with addictions; people released from prisons; HIV-positive people;
mothers with many children [8, 9]. Often, such people have excellent skills (talents), but their «features» deter
traditional entrepreneurs from hiring them because of a certain (and often fair) bias and stereotypes. In addition to
human capital and resources, you can use numerous buildings and structures, which are located throughout the
country in large numbers due to deindustrialization, the collapse of many activities, social infrastructure. They are not
actually used because they are in a terrible state and are being destroyed further, but they are owned by the
community. They can be effectively transformed into office centers with employment of vulnerable groups and income
aimed at solving local problems; directly give to the development of social business.

Conclusions. In recent times, businesses have always been interested in outsourcing. This means refusing and
trying not to keep a number of support services and units on its balance sheet, as this requires constant costs. Therefore,
there is an increasing trend of ordering services such as cleaning, transportation, courier delivery, office equipment and
networking, advertising and public relations, event organization, educational services, accounting, production of various
parts and more. This allows small businesses to grow. Another concept of business development is social responsibility.
It also includes helping the local community solve urgent problems. Increasingly, companies are looking for opportunities
to replace grants with startups, because, in this case, they provide outsourcing and at the same time solve a social problem,
which, in turn, will not require further grants if big business enters into an agreement to purchase social enterprise services.
The number of examples of such cooperation in Ukraine is increasing, which confirms the thesis of the significant potential
and growing role of social entrepreneurship in social development.
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